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The context...

The global ‘creative economy’ is worth $US 2.4 trillion or 7% 
of global GDP on 2001 figures

It is growing at 14% per annum and accelerated by ICTs

In the UK and many other developed countries, expenditure 
on ‘cultural goods and services’ is the second or third largest 
category of household expenditure.

There are only 3 countries in the world which are regularly net 
exporters of cultural product - all others are net importers.



The field of action...

“...mainstream definitions of "the arts" exclude the culture and values of 
many groups ... and many expressions of artistic creativity have not been 
understood as art or culture.”

“...arts and culture should not be viewed only as products to be consumed 
but also as processes and systems that are part of the life of the 
community.”

“...cultural participation should be measured along a "continuum of 
cultural participation" and not only as audience participation.”

"indigenous venues of validation" must be understood by using 
ethnographic research methods before appropriate indicator categories can 
be created.

Arnold J. Love, Arts and Cultural Indicators in Community Building in Washington D.C.



Cultural Mapping...

⌧Cultural mapping involves the identification and recording of an area's 
indigenous cultural resources for the purposes of social, economic and 
cultural development.  Through cultural mapping, communities and their 
constituent interest groups can record their cultural practices and 
resources, as well as other intangibles such as their sense of place and 
social value.  Subjective experiences, varied social values and multiple 
readings and interpretations can be accommodated in cultural maps, as 
can more utilitarian 'cultural inventories'.  The identified values of place 
and culture can provide the foundation for cultural tourism planning 
and eco-tourism strategies, thematic architectural planning and cultural
industries development. 

• (Marcia Langton, Council for Aboriginal Reconciliation, 1994).



Cultural Mapping ...

Identifies, scans and records the resource base

Includes practices, values, meanings, inventories

Foundation for planning in development in: 

Cultural heritage strategies
Cultural and heritage tourism initiatives
Cultural and creative industries

Identifies strengths, weaknesses, opportunities, threats



Cultural mapping...

Provides a basis for:

Preservation of identities

Symbolic marking of places

Expression of collective memory

Consolidating places (the local) in the ‘space of flows’ (the 
global)

Manuel Castells, The Informational City



Cultural mapping ...

Encourages and requires:

A ‘stakeholder’ research culture and ethos

Tools to be managed and refined by the communities

Strategic partnerships for community cultural 
development.



The Objectives...

Strengthen and protect the cultural resource base for creative 
expression and practice

Engage the community in valuing and participating in cultural 
expression and appreciation

Build capacity, competency and infrastructure

Develop  the economic framework for cultural production and 
promotion



Cultural capital and social capital...

What are the community's cultural resources and assets?
• Products, events, organisations, sites, skills, people

What cultural values underpin that community and its way of life?
• Power, kinship, hierarchies, environment, communication, shared 

values
How can the development of social capital work with cultural values and 
resources?

• Relationships, networks, reciprocity, self-esteem, dialogue

How can cultural capital and its impact on the development of social 
capital be evaluated?

• How does cultural capital help/hinder social capital and therefore 
sustainability?



Cultural planning...

Strategic
Integrated
Comprehensive

Use of cultural resources for community 
development

Translation of action research into sustainable 
community cultural development.



Cultural diversity, creative industries and 
poverty reduction

‘Community grounded creative industries..enable expression 
of culture that acts to affirm and celebrate community cultural 
development’

Amareswar Galla

‘…young Africans are trained to become responsible citizens 
in their communities; socio-economic entrepreneurs ..with 
initiative and creativity, ready and able to meet the social and
economic [and cultural] challenges of the future…The only 
way to fight POVERTY is to transform the poor person into an 
active PRODUCER.’ 

Father Nzamujo, Director, Songhai Center, Benin



The Value Production Chain or 
‘culture cycle’

Creation Production and 
Reproduction

Promotion
and

Knowledge
(Marketing)

Distribution and 
Delivery

Consumption



The UK Regional Cultural 
Data Framework

1. CREATION 2. MAKING 3. DISSEMINATION 4. EXHIBITION  & 5. ARCHIVING & 6. EDUCATION &
RECEPTION PRESERVATION UNDERSTANDING

1. VISUAL ART

2. PERFORMANCE

3. AUDIO-VISUAL

4. BOOKS AND
    PRESS

5. HERITAGE

6. SPORT

7. TOURISM


